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PGDM C and PGDM curriculum 2025-2026

MICA Ahmedabad offers the two post graduate degree programmes — PGDM C and PGDM.
While the curriculum of both the programmes is designed to instil the qualities inherent to
MICAs values including empathy, creativity and leadership skills, there are some significant
differentiating factors between the two programmes.

//mica.ac.in


https://mica.ac.in

COURSEWORK OVERVIEW

Courses offered In Year 1 for PGDM & PGDM-C students
PEP=1Currlculum (PGDM & PGDM = C) First Year (Batch 2025 - 2027) {Academic Year 2025 = 2026)

Total # of Courses: 25

Total # of Credits: 61

Mo. of Sesslons with
duration of 75

sr Course Name Credits  [Minutes Total Sesslon Hours
Tarm |

1 Economics (Micro and Macro) 2 16 20
2 introduction to Business Strategy 3 24 30
3 Introduction to Marketing 2 16 20
4 Accounting & Finance 2 15 20
i kultl Sectoral Business 3 24 30
& Intreduction to Data Anahsis 3 24 30
7 How to Read Culture 2 16 20
B Resedarch Methodology 2 16 20
9 Critical Thinking 2 1+ 20

Total # of Credits in Term1 a1 168 210

Mo. of Sesslons with
duration of 75
Sr Course Name Credits  |Minutes Total Sesslon Hours
Termn i

I Operations and Supply Chain 25 20 25
2 Sales Manogement 2 1] 20
3 Corporate Finance 3 24 ao
4 Crganisational Behaviour I B 10
& Bz Tech LS 12 3]
& strategic Communication & Storyteling with Data 25 20 28
! Advanced Data Anahysis 3 24 a0
B Leaicdership: Emotional Inteligence & HRM (Module) 2 16 20
9 Business, Sockety & Emvironnment I B o]
in] Pricing L5 I2 15
] Product, Customer, and Brand (PCB)- Theory ¥ BO 100
|z Product, Customer, and Brand (PCE) immersion {Student ”

Portfolio Developrnent ) 16 20
13 Product, Customer, and Brand (PCB)= Lab 3 24 30
14 ingighits Mining i 16 20
15 Al Application in Product, Customer, and Brand (PCE) 2 16 20
16 iImagining india I B 10

Total # of Credits In Termil 40 320 400
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Courses Offered PGDM and PGDM (C)- (2024-26) Batch

PGP-2 currlculum (PGDM & PGDM - C) Second Year (Batch 2024 - 2026) (Academic Year 2025 - 2026)

Total # of Courses: 10

Total # of Credits: 41.5

Tarm |
Mo. of Sessions with |Total
CORE Cradits Remarks duration of 75 Sesslon
Minutes Hours
1 strategic Management 2 16 20
2 Cultural Anatysis and Application 3 24 30
3 Multl Sectoral Anabhysis in indian Context L5 12 15
Computsory
Data Anabysis, iInsight mining (its 3
4 applications in Marketing Research and 24 30
Business Analytics)
Core Total 9.5 76 95
Mo, of Sessions with |Total
Speclallsation Credits Remarks duration of 75 sesslon
Minutes Hours
I Froduct Managenmeant 10 Any TWO Specialzations to BO 1o
accumulate 20 credit points.
Business Analysis and
Consulting is recommended for
PEDM
2 Sales and CRM 10 BO 100
3 Brand Management 10 BO 100
4 Business Analysis and Consulting 10 BO 100
5 Media, Entertainmment & Sports 10 BO 10
Specialisation Total 20 B0 100
Mo, of Sessions with |Total
sectoral Speclalisation Credits Remarks duration of 75 sesslon
Minutes Hours
1 BFS1 & Fintach 7 -
ANYONE Specialisation to
accumulate 7 credit points
56 10
5 Data Sclence and Al (Compulscry for "
PGOM) B6 70
Minor Total 7 56 70
Total Credits Term 1 36.5
Term 2
Mo. of Sesslons with [Total
Sr Course Nome Credits Remarks duration of 75 Sezzion
Minutes Hours
CORE
I Laby Tooling 1 B 10
2 Dissertation/Copstone (TBD) 2 Compulsory 16 20
Rural Inmmersion 2 16 20
Total Credits Term 2 5




Functional Specialisation

Product Management

Sales and CRM

« Brand Management

e Business Analysis and Consulting

Sectoral Specialisation

e Media, Entertainment & Sports
e BFSI & Fintech
 Data Science and Al (Compulsory for PGDM)
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