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MICA Ahmedabad offers the two post graduate degree programmes – PGDM C and PGDM.  

While the curriculum of both the programmes is designed to instil the qualities inherent to  

MICA’s values including empathy, creativity and leadership skills, there are some significant  

differentiating factors between the two programmes.
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PGDM-C
The Post Graduate Diploma in Management - 

Communications (PGDM-C) at MICA is a  unique programme 

aimed at developing professionals equipped with the 

competencies  needed to excel in the fields of strategic 

marketing, communication, and media &  entertainment. The 

programme is designed to blend creativity with business 

acumen,  ensuring students can navigate and succeed in 

dynamic industries characterized by rapid  technological 

advancements and changing consumer behaviours.

Competencies

Empathy indicated by the ability to understand, connect, and 

resonate with others’ emotions  and experiences. It includes 

socio-cultural sensitivity as well as being sensitive to all the  

stakeholders

 Creativity defined by the tendency to generate and/or 

recognize original and novel ideas,  alternatives, or 

possibilities that may be useful in solving problems and 

communicating  with others.

 Leadership skills the ability to inspire, collaborate, and 

empower to achieve a shared  objective and vision. 

 Analytical thinking the ability to adopt evidence, data, 

critical reasoning, and a systematic  approach to problem-

solving.

PGDM
The PGDM programme at MICA is designed to develop 

business leaders with strong  analytical, creative, and 

leadership skills. Focused on marketing, business analytics, 

and  creative industry management, the programme equips 

students with the competencies needed  to thrive in dynamic 

business environments, enabling them to make informed, 

strategic  decisions in the professional world.

Competencies

 Empathy Socio-Cultural and stakeholder sensitivity: the 

ability to understand, connect,  and resonate with others’ 

emotions and experiences.  

 Creativity the tendency to generate or recognize original 

and novel ideas, alternatives, or  possibilities that may be 

useful in solving problems and communicating with 

others.  

 Leadership skills the ability to inspire, collaborate, and 

empower to achieve a shared  objective and vision.  

 Entrepreneurial Decision-making ability is reflected by 

resource optimisation, risk�taking, and resilience

Functional Specialisation

 Product Management 

 Sales and CRM 

 Brand Management 

 Business Analysis and Consulting

Sectoral Specialisation 

 Media, Entertainment & Sports 

 BFSI & Fintech  

 Data Science and AI (Compulsory for PGDM)



Coursework Overview




